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Our Thoughts At The Human Times 

Last year's people management news was dominated by Covid-

related provisions - but whether we're in the office or working from 

home, Diversity and Inclusion (D&I) remains a hot topic. 

Diversity & inclusion was once an issue that could often appear 

confined to the C-suite, but events of the last few years including 

rancorous elections, widespread political protests in the wake of 

police violence and the unequal economic impact of the pandemic 

have given D&I a much greater sense of urgency – not just in the 

United States but around the world. 

Last year, the killing of George Floyd in Minneapolis saw 

consultants and recruiters experience an increase in demand for 

their services as organisations sought advice on how to become 

more inclusive in the wake of protests against police violence and 

racism. The incident sparked many corporate statements of 

solidarity with the black community, but corporate diversity experts 

and investors said companies also needed to focus on equity in 

their own workforce. Reuters analysis of available data on 

workplace diversity from 27 large corporations that made 

statements about race in the wake of Mr Floyd’s death indicates 

that there are few African-Americans in management roles in the 

US. 

Meanwhile, well-intentioned corporate diversity programs have 

had to contend with differing perceptions of their usefulness. A 

Boston Consulting Group survey of 16,500 workers across global 

industries in 2019 found that the dominant group in corporate 

America - straight white men - think workplace diversity programs 

are addressing most of the issues encountered around ethnicity, 

gender and sexuality. But their co-workers remain unconvinced. 

Three out of four employees in under-represented demographic 
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groups said they hadn’t benefited from corporate programs 

designed to help them, according to the survey. 

 

DEI News Agenda 

Biden revokes order banning some diversity training 

President Biden has rescinded an executive order from the former 

administration that prohibited federal agencies and contractors 

from conducting certain kinds of diversity trainings. Mr Biden 

replaced the September order, which restricted training that 

focused on America’s history of racial injustice, with a mandate for 

federal agencies to develop plans in the next 200 days to address 

“barriers to equal opportunity” in federal programs. Camilla Taylor, 

director of constitutional litigation at Lambda Legal, an organization 

that advocates for the rights of LGBT people, said the move 

ensures that organizations “don’t have to look over their shoulders 

constantly to wonder if someone is going to report them and if it 

will lead to them losing their federal funding.” 

SFGate 

Saudi female science talent earns global recognition 

Arab News reports on how Saudi women are gaining worldwide 

recognition for their achievements in the fields of medical science 

and research. Two of them - Asrar Damdam and Lama Al-Abdi - 

recently won awards from the L’Oreal-UNESCO for Women in 

https://www.charthop.com/resources/guides-ebooks/dei-reporting/?utm_source=humantimes&utm_medium=mediabuy&utm_campaign=humantimesspotlightindustrychart2.21&utm_term=spotlightindustrychart2.21
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Science Middle East Regional Young Talents Program for their 

work. Women nevertheless remain a minority in the science, 

technology, engineering and mathematics (STEM) professions, 

particularly in the Middle East and North Africa (MENA). Just over a 

quarter (28.8%) of the world’s researchers are women, according 

to 2018 figures from the UNESCO Institute for Statistics. Female 

enrolment in engineering, manufacturing and construction courses 

is 8% worldwide; in natural sciences, mathematics and statistics the 

figure is 5%; and in information and communications technology 

(ICT), the figure is just 3%. “I do see quite a lot of young talented 

women expanding their knowledge in all areas,” Lama Al-Abdi said. 

“I wish I had the tools and opportunities when I was younger, but 

now our government is putting a lot of effort into motivating, 

teaching and opening up opportunities that were not always 

available for us back then.” 

Arab News 

Starbucks pledges $100m to boost small businesses in 

communities of color 

Starbucks is starting a $100m fund aimed at investing in community 

development projects and small businesses in areas populated by 

black, Indigenous and people of color, as part of a broader plan to 

step up its commitment to racial and social equity. The money will 

go to impact-focused financial institutions, like community 

development financial institutions, which provide financial services 

to low-income people. Small businesses and neighborhood 

development projects are ultimately supposed to be the 

beneficiaries of the program. “They need help, and they need help 

in the form of investments,” Starbucks chief operating officer Roz 

Brewer said. “This is not about us trying to lift our bottom line. This 

is about the customers that come in to our stores. Our customers 

are actually small-business owners, too.” 

Seattle Times 

Influencer Comment 

When organizations issued statements back in June calling for 

justice for Black lives, many rightfully called them out to show their 

commitment through significant - and overdue - changes. 
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8 months later, we haven’t seen much. 

Diversity and bias trainings - while important - aren’t enough. For 

companies to truly challenge the systemic barriers that contribute 

to today’s inequalities, they must take a comprehensive approach.   

That means knowing and owning their diversity data - identifying 

pay and representation gaps, analyzing retention and promotion 

rates, and assessing feelings of belonging. Yet, most companies 

don’t have the tools and resources needed to assess status and 

progress on DEI metrics. 

I’m a huge believer in the power of data. Data leads to insight, and 

insight leads to action. 

It’s time for companies to invest in tools that collect and visualize 

this crucial information. Let’s spend less time collecting and 

analyzing data, and more time doing something about it. 

Author: Maria Barrera, Head of Marketing at ChartHop 

A Word from Our DEI Partner 

 

ChartHop is committed to creating diverse, equitable, and inclusive 

workplaces where everyone can belong. That starts with knowing 

and owning your data. 

Our Comprehensive Guide to DEI Reporting helps you answer: 

       1. What DEI metrics should I be looking at? 

https://www.charthop.com/resources/guides-ebooks/dei-reporting/?utm_source=humantimes&utm_medium=mediabuy&utm_campaign=humantimesspotlightsolutionimagecopy2.21&utm_term=spotlightsolutionimagecopy2.21
charthop.com/resources/guides-ebooks/dei-reporting/?utm_source=humantimes&utm_medium=mediabuy&utm_campaign=humantimesspotlightsolutionimage2.21&utm_term=spotlightsolutionimage2.21
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       2. How can I visualize and analyze my company’s DEI data? 
       3. How do I drive action with my DEI data? 
 
We hope this empowers you to build transparency and 

accountability across your organization. 

Current Company Thinking 

Takeda is again named Top Employer in the Middle East 

Tokyo headquartered biopharmaceutical company Takeda has 
been named a Top Employer in 2021 in the Middle East for a 
second consecutive year by Top Employers Institute. Takeda also 
received the global Top Employer status for a fourth successive 
year. Dr Mahender Nayak, Area Head for ICMEA (India, CIS., Middle 
East, Turkey, and Africa) at Takeda said: “By creating an 
exceptional people experience we are committed to maintain a 
vibrant, diverse and inclusive workplace that provides 
opportunities for everyone and where the health and well-being 
and career development of is a priority.” 
 

Trade Arabia 

Sky in minority worker pledge 

UK broadcaster Sky has pledged that one in five of its staff will be 

from a minority ethnic background by 2025 and will guarantee that 

at least 5% of employees in its 25,000-strong UK and Ireland 

workforce are black. The move to increase the proportion of 

minority employees, which could see 1,500 more black, Asian and 

minority ethnic workers being hired, comes after a study found 

Sky's workforce was not representative of the areas where it 

operates. The Guardian says the policy could have the biggest 

impact among Sky’s senior managers, where just 3 of 300 are 

black. Noting that Sky has “more work to do” in ensuring black, 

Asian and minority ethnic colleagues are fairly represented at all 

levels, chief talent, diversity and inclusion officer Denise Peart said: 

“Our focus will be on making systemic changes to ensure that we 

recruit, retain, develop and progress these colleagues, whilst 

holding ourselves accountable for meeting these targets." 

The Guardian 

City law firms publish toolkit on tackling racism 
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Thirteen City law firms have produced a handbook to help 

solicitors talk about racism in the workplace, including practical 

guidance about 'micro-aggressions' and how to respond to racist 

comments. The ‘Noticed toolkit’, written by inter-firm diversity 

network Noticed, aims to make it easier to have "meaningful 

conversations about how to deal with race in the workplace." 

Law Society Gazette 

New Walgreens boss is most powerful black woman in 

US business 

Walgreens Boots Alliance has named Starbucks chief operating 

officer Rosalind Brewer as its next chief executive, setting her up 

to be the only Black woman leading a Fortune 500 company today. 

She succeeds current CEO Stefano Pessina, an Italian-born 

billionaire who has led the company for six years, following the 

merger between Walgreens and Alliance Boots in 2014. Mr. 

Pessina said Ms. Brewer’s retail background, especially in growing 

Starbucks’ digital presence, makes her well-suited for the top job 

at Walgreens. “We needed someone with an experience in retail 

and an experience in pharmacy and, more importantly, experience 

in digital,” Mr. Pessina said. “She’s very thoughtful and very 

personable, she’s reasonable and she has all the qualities that are 

important for a chief executive.” 

Wall Street Journal 

Entain appoints first female boss 

Gambling and sports betting giant Entain has appointed Danish 

business executive Jette Nygaard-Andersen to replace Shay 

Segev, who left to join sports streaming company DAZN last 

week. The move raises the number of women leading FTSE 100 

businesses to six. Nygaard-Andersen’s CV includes two years as 

chief executive of global satellite communications company 

Viasat. 

The Guardian 

Final Thoughts 
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We’re excited to see companies like Sky set measurable goals to 

support its DEI initiatives. The company’s approach 

comprehensively addresses systemic inequalities by setting clear 

objectives for the leadership team and across hiring, retainment, 

and professional development. 

Interestingly, Sky uses demographic data as a benchmark to 

ensure their workforce is representative of the area they work in. 

We anticipate that global workforces will encounter challenges 

adopting this approach, but it’s a first step to answering - what does 

a diverse and inclusive workplace actually look like?  

 

Stay Informed. Save Time  

The Human Times delivers brief summaries of useful news and 

actionable information to HR professionals every weekday. 

For the latest HR news, views and intelligence, sign-up to The 

Human Times powered by Industry Slice. 

https://industryslice.com/subscribers/dbc8cfad-6689-4447-aeb1-9bd98d0a2b61?utm_source=newsletter&utm_medium=email&utm_campaign=9_19
https://industryslice.com/subscribers/dbc8cfad-6689-4447-aeb1-9bd98d0a2b61?utm_source=newsletter&utm_medium=email&utm_campaign=9_19
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